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Shenzhen Yungi Cross-border Technology Co., Ltd. is a digital
marketing company based in Shenzhen, with hands-on
in Meta (Facebook &
advertising, Messenger automation, Al lead pre-qualification

experience Instagram) overseas

and standardized lead delivery.

We focus on China inbound tourism, running Meta
campaigns targeting overseas Chinese travellers planning a
trip to China. Acting as an ads management service
provider, we deliver qualified leads that meet the agreed

criteria to licensed inbound travel agencies.

We do NOT sell travel packages, operate ground reception, or
handle visa services. Product design, contract signing,
payment collection, invoicing and reception are independently
completed by licensed partner agencies.

Entity & Licensing

Shenzhen Yunqi Cross-border Technology Co., Ltd.
focuses on overseas digital marketing,
advertising and lead generation services. We do NOT

cross-border

hold travel agency or inbound reception licenses. We

only serve licensed inbound travel agencies as a
marketing & lead referral partner, and do not sell travel
packages or serve individual tourists directly. All ads are
launched in compliance with Meta Ads policies and

relevant domestic cultural & tourism regulations.

We are not a tier-1 advertising agency and hold no
first-party platform authorisation; all campaigns are run
through official, compliant account channels.
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ENGLISH
o Our Responsibilities: Meta ad account operation & optimisation, creative production & A/B testing, Messenger automated
reception, Al intent questionnaire & lead scoring, daily ledger and performance report, lead delivery.

o Partner Agency Responsibilities: Tour product and route design, ground service, accommodation, tour guide, contract
signing, payment collection and invoicing. Partners must hold a valid inbound tourism licence.

o Commitment: We do not guarantee booking conversion, do not sell travel packages directly to individual tourists, and do not

operate inbound tourism reception. All promotional materials avoid illegal guarantees.

Yungi Cross—border - Inbound Tourism Meta Lead Generation p2
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These four issues come up most often when licensed agencies run Meta campaigns themselves:

e Account restriction risk: High Meta ad compliance risk and frequent account restrictions.

¢ High manual labor cost: Large volume of junk inquiries on Messenger, high manual reception cost.

o Ambiguous lead definition: Lead quality is hard to define, which easily leads to commercial disputes later.

¢ No auto-qualification: Without an automated screening system, sales teams waste energy on low-value inquiries.

Yungi Cross-border - Inbound Tourism Meta Lead Generation
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ENGLISH

Grayscale Testing Stage: Three vertical-track ad models
are ready: overseas Chinese sightseeing, Putuoshan
pilgrimage and ancestral root-seeking. Continuous Meta A/B
grayscale tests are running, with mature audience targeting,
landing pages and Messenger Al pre-screen SOP available.
Custom campaigns can be built based on your travel routes.
The verified qualified-to-intent conversion rate of Al pre-
screen + human follow-up is 5%—-10%, with the target
benchmark at 8%. Reaching 10% conversion qualifies for

long-term deep cooperation.
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Audience

Overseas
Chinese &
Descendants
(Root-seeking /
Family Visit)

International
Culture & History
Lovers

Overseas Family
& Parent-child
Groups

Business
Travellers (Post-
exhibition
sightseeing)

Landscape
Photography
Enthusiasts

Young
Backpackers

budget, creative, copy and CTA testing:

Core Demand

Hometown visit,
family reunion,
custom private
tour

Ancient
architecture,
intangible
heritage, in-
depth cultural
tour

Giant Panda,
Great Wall,
relaxed & safe
itinerary

Short
sightseeing after
business trip

Scenic spots,
photography
tour

Off-the-beaten-
path routes,
budget-friendly

We segment audiences by conversion priority for separate

Recommended

Platform

Facebook
Chinese
communities

Facebook,
Instagram

Facebook,
Instagram

Facebook
interest
targeting

Facebook
interest
targeting

Facebook,
Instagram

Niche segments for separate campaigns

Food tour - TCM culture experience -
(strict content review).

Cultural pilgrimage

Note: Low-intent traffic such as bargain hunters and visa-only

enquiries shall not be the main budget focus.
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ENGLISH

Model A (Ads Management) — recommended start: Client covers ad spend; we charge 15%-20% on actual ad
consumption. Scope: ad operation, creative A/B test, Messenger auto chat, Al lead filtering, lead ledger, daily/weekly report.
We prefer the client's own Meta account to isolate ban risk. Leads are defined by objective criteria — booking conversion is
NOT the basis. 21-day pilot, no long-term binding.

21-day grayscale test, minimum ad spend reference: suggested budget ¥15,000-¥25,000, recommended baseline
¥20,000 (Meta ad spend, excluding our fee). Final budget and pacing per contract. Ad funds are recharged into the Client's

own Meta account, under client control.

Model B (Revenue share on confirmed bookings): We cover ad cost; our share ranges 25%—-30% of gross profit on
verified bookings. Final ratio, gross profit definition and settlement terms per contract. Open only after the traffic model is
validated and lead quality confirmed — higher risk, since we bear the spend.

Yunqi Cross—border - Inbound Tourism Meta Lead Generation P6
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Model A — Fixed ad service fee

Settlement

Prepayment

Fee Base

Monthly reconciliation & settlement,
after ad spend and lead data for the
month are verified

Prepayment plan is optional, with
credit limit and service fee rate
negotiated separately

Actual ad consumption x 15%—20%
service fee rate

Model B — Booking revenue share

Confirmation Booking is confirmed after guest

Cycle

arrival & reception completed by the
travel agency

Settlement on a monthly cycle

Cancellations = Cancelled / refunded orders are

MWEBIED: [ SHERERM. LRDE. ABEARE (BRAEEWNEHE) .

REEARRY, WIATREEANEERRE.
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ENGLISH

FIR: ATFIBRRRAL. EEABS O RXEYNREMNLIMERSEE,
5

excluded from share calculation, rules
defined in contract

BRSRDM. MITHREES EMRMA,

X

EXEEUDNE. FIBEEES KN

Reconciliation items: ad spend, total leads, qualified leads (by agreed objective criteria), intent score distribution, confirmed

booking value and gross profit breakdown. Both parties verify monthly before settlement.

Statement: All fee rates, settlement cycles and commission ranges shown here are grayscale testing stage references only;

final terms per the cooperation agreement.

Yungi Cross—border - Inbound Tourism Meta Lead Generation
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e Separated ad accounts to prevent chain account bans.

¢ Written objective lead definition to avoid disputes.

o Al filters junk inquiries to reduce sales workload.

o Full chat history archived for lead sampling audit.

o Pilot test mechanism — scale up only after verified results.

o Lead delivery SLA: New leads flow into our system in real time. Daily lead report (UTC+8 Beijing Time) including new
leads, intent score and ad spend will be delivered. High-intent leads trigger instant alerts for your team.

What we do not guarantee: booking conversion rate. Lead validity is judged by the objective criteria agreed in the contract and
the archived chat record, not by the final booking status.

Yungi Cross—border - Inbound Tourism Meta Lead Generation P8
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X B Shenzhen Yungi Cross-border
Technology Co., Ltd.

MHERTFA H# (Jack Xiao)

BSEERE BSME / HSHE

RIS miE sam201106

S5 HRFE 1306643489@qq.com

Hizhik AR XBEARSEIE 2 # 1013
=

B1ESEE / Cooperation Scope

ENGLISH

Q: Do you guarantee booking conversion rate?
We only deliver qualified leads defined in the contract.
Conversion depends on your sales team, quotation and
product. Booking conversion is not guaranteed.

Q: Who owns the Meta ad account?
We recommend the travel agency uses its own Meta ad
account to isolate risk. Ad funds are recharged into your

own account, under your control.

Q: How to define a qualified lead?
Objective lead criteria agreed in the contract. Full chat
records attached for sampling review. Final booking status
will NOT be used to judge lead quality.

Q: What is the minimum entry requirement?
A 21-day pilot test, suggested ad budget ¥15,000—¥25,000
(recommended baseline ¥20,000, excluding service fee).

Scale traffic after result evaluation.

Business Contact

Company Shenzhen Yungqi Cross-border

Technology Co., Ltd.

Contact PersonXiao Hua (Jack Xiao)

Channel Business WeChat / Email

WeChat sam201106

Email 1306643489@qq.com

Address Room 1013, Building 2, Nantai Cloud

Tech Park, Guangming District, Shenzhen, China

XEEE&ENERERRRITLSIREE, RO REESFEANEBRITE (TM R BN BB, £7F) XL

A8,

We cooperate with licensed inbound travel agencies only. Licensed agencies across Guangdong (Guangzhou, Shenzhen,

Huizhou, Zhuhai, Dongguan etc.) are welcome to get in touch.

Yungi Cross—border - Inbound Tourism Meta Lead Generation
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Link Global Demand, Grow China Inbound Tourism Together

%REHA / Disclaimer
RNTUREBIMNIFZEH. RERERS, FTERKRKFEELRR, FEEARDAHERET@. FTAEANER
TEREGWSE, RE-m. BEEREY. GREE. M. RZEREXRISIHEEXRERNSERTAMIIRE,

Our company only provides overseas digital marketing and lead intermediary service. We do not hold a
tourism licence, do not sell travel packages directly to individual tourists and do not provide inbound
tourism reception service. All tour products, reception, contract signing, payment collection, invoicing and

related services are independently provided by licensed travel agency partners.

IREME M E%S Z {8758 / Grayscale testing reference statement
AERFABHEMAE, ME. 2BRXEXAREMNLINESE, FTHRILGEE; BRERSEINTFEER. KB~
. BRBNIEEGR. migiKEas.

All conversion rates, budget and commission ranges in this proposal are grayscale testing stage references
only and do not constitute a performance commitment; campaign results are affected by overseas platform

policies, tour products, destination entry policies and market fluctuations.




